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Leadership aspirations vary ...and aptitudes

between genders ,’ Although women rate themselves on a par with, or stronger
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...and attitudes
[ “If I were in charge”

A significant gender gap of 6 pOintS emerges
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Millennials are people born after 1982

Travel, Hospitality and Leisure %% 8%
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Learn more at www.deloitte.com/MillennialSurvey
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